Product Registration Guidelines: Shoes & Bags
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About these guidelines (product registration guidelines)
These guidelines summarize Amazon’s recommendations and stipulations for expanding the business of sellers
specializing in the Shoes & Bags category, by creating effective and accurate product detail pages. In order to
strengthen sales on Amazon, it is more important now than ever to list high quality product images and accurate
product descriptions allowing customers to easily find products and make purchase decisions. By creating easyto-understand content, it makes it easier for customers to find products and pertinent information about the
products become more readily available to the customers. This will guide more customers to the products.
Note that if your listings do not comply with these guidelines, your listings may be restricted from searches, the
product may be deleted, images may be deleted, modified, or edited, and the listing may be suspended. If there
are any unclear points in these guidelines, or if you have already listed products registered by another seller that
do not meet these guidelines, contact our technical support for assistance.
Additionally, note that these guidelines are specifically for the Shoes & Bags category. It is still necessary to first
adhere to the general Amazon seller guidelines outlined in the “Help” section on the upper right hand corner of
Seller Central. Please note that in the case of overlaps or conflicts, these guidelines take precedence.
Common guidelines for all categories:
https://sellercentral.amazon.co.jp/gp/help/help-page.html/?itemID=200329080
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1. Prohibited Product Listings, Images, and Language Restrictions
1-1. Prohibited Product Listings
Illegal Products and Potentially Illegal Products
Products sold on the Amazon.co.jp website must comply with all applicable laws in Japan.
As for listings that make customers uncomfortable (including those that utilize discriminatory expressions) and
products that use obscene language or images,
Amazon.co.jp reserves the right to judge the appropriateness of any listing on the website. Additionally, sellers
must be considerate of cultural differences and sensitivity. Some products that may be acceptable in one country,
may not be acceptable in another.
Adult Products
This describes products accompanied by product images, titles or descriptions suggesting the goods are for use
during sexual and adult conduct. This includes, but is not limited to, the following: Body stockings and shelf bras
that are not intended to be used as regular underwear, costumes for use during sexual acts, etc.
Recall Products
Amazon.co.jp seeks to guarantee that the products listed on the site are safe, and thus will not pose a risk to our
customers. Therefore, the sale of products recalled by the manufacturers or government agencies is prohibited
on the site.
Other Prohibited Products
Sale of biological products (skin, feathers, bones, etc.) or byproducts of biological products conflicting with
Japan’s “Act on Conservation of Endangered Species of Wild Fauna and Flora” and “Act on Welfare and
Management of Animals” are prohibited on Amazon.co.jp
1-2. Prohibited Images & Language Expressions
Obscene Imagery
Amazon.co.jp reserves the right to interpret and deliberate upon imagery and poses that may be determined to
be obscene or inappropriately categorized. Subsequently, these listings may be transferred by Amazon.co.jp to a
different category or the flagged images may be deleted.
Language Expressions that Make Customers Uncomfortable (Including Discriminatory Expressions) as
Well as the Use of Obscene Language and Imagery
If there is a possibility that images, including both main images and sub-images, are obscene or as indecent, it
will not be possible for the seller to publish these images on the site. Amazon.co.jp reserves the right to judge the
appropriateness of any listing on the website.
Other Prohibited Items
Portraits of human models should only be posted after obtaining permission to do so from the model in the
portraits or the organization that maintains the rights to the portrait.
With regards to any claims, legal judgments, damages and expenses (Including reasonable attorney fees)
allegedly or actually arising from claims by third parties asserting that portrait rights have been infringed upon,
Amazon.co.jp and its associated companies will be compensated, defend themselves and exempt themselves
from affiliation with the use of these portraits
For details, read the Seller Central Help Page regarding “Prohibited Products.”
https://sellercentral.amazon.co.jp/gp/help/help-page.html/?itemID=200386260
1-3. Restrictions on Product Listing Information
When listing products on Amazon, you need to provide appropriate information for an item or system. Ensure that
you take into account the following limitations when providing the product information. For products that do not
comply with restrictions, measures will be taken such as hiding such products from search results, canceling
product listing or suspending the seller account.
・Provide sufficient product information and images for customers to be able to make purchase decisions.
・Type 1 High ASCII characters, model-dependent characters and other special characters are not allowed to be
used in the product listings.
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[Examples of special characters and model-dependent characters]

・The following cannot be used in product listings: Descriptions, search keywords, item descriptions, text and
symbols that are not relevant to the original product. Avoid redundant wording, and use concise language.
・Provide precise product descriptions and information, and refrain from using ambiguous expressions.
・Unless the product is of a particular private brand, please do not include seller information and delivery supplier
information as product information.
・Please do not describe the seller’s own sales methods or sales information in the product description.
1-4. Product Display Restrictions
・If the product listing is suspended by Amazon.co.jp due to it having been in violation of the product listing
guidelines, go to Seller Central, find “Suppressed” on the menu to the left of the inventory management screen. If
a large number of products are suspended, listing authority may ultimately be terminated. Therefore, make sure
to abide by these guidelines.
・If you cannot modify the product information, please feel free to reach us by filling the inquiry form on Seller
Central page. Click on the “Get support” link at the bottom of the Seller Central, select “Inquiry,” then select
“Product page issue” in “Product listings, product information and file uploading.” Next, place a check near
“Correct product page.” Fill out the form that is displayed and send it in.

[5]

2. About Product Images
2-1. Product Images
Good product images are a vital element to success.
In e-commerce, good images are the most valuable marketing materials. Customers who visit Amazon will first be
attracted to the images of the products listed and then request more detailed information about that product.
Additionally, while there may be many similar products on Amazon, differentiating your product from the rest can
be achieved by preparing images that can precisely convey the product details. As a rule, customers will not click
on products with low quality images.
Use the product images to effectively communicate the appealing points of the product and its benefits. Use them
to communicate pertinent information about the products, attract attention to your listing. Ensure as well to let
your product images reveal the brand of the products. Prepare photographs for each SKU. Carefully follow the
guidelines of Amazon’s product images described below. Also, note that you need to comply with the guidelines
common to all categories of linked sites below.
For details, please read “Product image requirements” on the Seller Central “Help” page.
https://sellercentral.amazon.co.jp/gp/help/help.html/?itemID=1881&language=en_US
When an image that does not comply with the image guidelines is uploaded, note that the image may be
deleted, modified, or edited. Furthermore, note that products listed without a main image will not be
included in searches.
2-2. Product Image Types
Amazon allows you to display multiple product images for each product. It is important to prepare high-resolution
images and convey adequate information to customers in order to encourage them to purchase. Catalogs with no
product images will be hidden from Amazon’s site. Be careful to avoid this as it will lead to a loss of sale
opportunities as customers will not be able to access and purchase the product on Amazon. There are three
types of product images. Take advantage of each type for optimal results.
Parent SKU Main Images: One main image is required for each parent SKU. For example, select the product
which has maximum recognition and prepare the image to represent children’s products.
Child SKU Main Images: Used to show a view of the product in a specific color for the given child SKU. These
images will be displayed on the product detail page and in the search results. They will be displayed as full size
images when the customer clicks a small image. Each child SKU has just one main image, representing the child
product in the specified color. You must supply a child main image that matches the color for every item that you
sell.
Alternate Images: Please provide images that accurately reflect pertinent information on each product such as
its intended use, detailed texture, fabric and stitching. Up to 8 alternate images can be listed for each parent and
child SKU. The images registered here are also magnified and displayed after they pop-up on the screen. The
first registered image in the “Alternate images” (PT01) category can be switched with the main image of the
product and will displayed in the product search results. If you register an image of the back side of a product as
its “1st image” (PT01), then both the front and back view will be displayed alternately in the search results. This
will assist the customer in knowing more about the product.
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[Examples of Images on a Product Detail Page]
1) The child main image is first shown at the top of the product description page. When alternate images are clicked,
they switch with the main image and are shown enlarged.

Only an image identical to the main image can be used for a color sample image. The use of other images is
prohibited. (If a main image has been added, the main image will automatically be applied as a color sample image.)

[Zoom function]
Activate the zoom function by setting either the height or the width at 1001 pixels or more for the image style.
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2-3. Image guidelines
Note that the products that do not comply with the guidelines may not be displayed in the search results or the
seller account may be suspended.
Required
Main Images









The background should be pure white (RGB value: 255, 255, 255)
For main image it is preferred to use only the left shoe and photographed at a 3/4 view from
slightly above with the toe of the shoe facing left (Both parent SKU and child SKU image)
For the main image only show the product (do not use an image of the product in the box or of
the box placed to the side of the product)
A main image of a child SKU should have only one child product
All color variations must include a “child SKU main image” representative of that specific color
Main image must be of a single product, not stacks or images containing multiple products
(except for packaged sets)
Post a main image only for products intended for sale
The entire product must be shown, and the product must occupy at least 85% of the image
(the percent occupied with the product’s margins enclosed by the smallest square possible)

General images including alternate images

Prohibited
items



Post an image of the product that is actually being sold



In order to activate the zoom function, set either the height or the width at 1001 pixels or more
for the image size

Main Images











Colored/non-white backgrounds, lifestyle images or coordinated outfit images
Brand tags or packaging in any of the images (including set products) (cloth, leather, and metal
tags can be included)
Borders, Logos, watermarks, text, color blocks, or other decoration
Use of illustrations or images created by using CG (Use only photographed images.)
Showing the back side of the product in its main image
Use of models
Product images photographed on mannequin or digitally modified images
Merging multiple products in one image
Other products, items, or accessories that are not part of the product listing
Image place holders (such as, “temporary image” or “no image available”)

General images including alternate images





With regards to new products, using images of second hand or slightly used product
Including product rating, customer review graph in the image
Including text such as “SALE” or “free shipping” in the image
Including images such as size charts, delivery destination and other images that are irrelevant to
the product

Note:
・You can use JPEG (.jpg), TIFF (.tif), GIF (.gif) files.
・If there are multiple images shown as a product image, the customer may not understand the product in a
glimpse and the customer might think that all the products shown in the image are being sold as bundled
products. Hence, take care that only one image is shown for each product.
・About the zoom function: When you submit an image of at least 1,001 pixels on the longest side, customers can
zoom in on your product image. This provides a detailed look at your product and may reduce returns and
negative feedback.
・Please note that SKUs missing a main image will be temporarily suppressed and may become inaccessible on
the website.
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・When a customer hovers the mouse over the image displayed on the browse page, the display switches to the
first of the “Alternate Images” (PT01) registered in the child SKU. It is effective to add a sideways and back side
image of the products.
・Alternate images can be different angles or views, swatches, etc.
[Main Image Incorrect Example]
・(Take a picture such that the product occupies 85% or more of the entire product image, such that the blank space in
the image is as small as possible ((the percent occupied with the product’s margins enclosed by the smallest square
possible should be at least 85%). But if the product touches the entire image frame of the main image, please leave a
blank space between the image frame and the product.)

(The product touches the entire image frame.)

(There is a blank space between
the image frame and product.)
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・Do not insert text, multiple products, or color chips in the image

・Do not merge multiple products in one image
If a product image shows multiple products, customers may not understand the product in a glimpse. Customers
might think that all the products shown in the image are being sold as a set. Hence, take care that only one image
is shown for each product.

[10]

・The picture should show the entire product. Do not use close-up images or images wherein a part of the product is
cut
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3. Product Name Rules
A product name is the first thing to be noticed when the customer accesses a product detail page. The product name
is displayed in the search results and external search engine site as well. If a simple, correctly unified product name is
used, the customer can identify the desired product immediately. Note that too long product names may be
ignored or not be displayed on the website. Note that, if a prohibited word is used in the product name, the
word may be deleted from the product name.
At Amazon we determine what kind of products are displayed in the search results based on the words in the product
names and product information. A concise and relevant product name having up to 65 characters makes it easier to
identify the product when searching from a smartphone and certainly guides the customer to a correct product detail
page. Always pay attention to whether the product name is according to the format specified by Amazon with the
exact content.
If, in order to make search hits easier, a seller uses patterns of equivalent words and synonyms in the product name,
thus increasing the number of characters unnecessarily, customers may not be able to find the product. As a result,
the product will not be sold. Note that product names with many unnecessary words may be excluded from the search
results or their ranking in the search result display may be lowered. Let’s set a product name that gives a good first
impression with reference to the following guidelines:
Product Type: This word describes what the product is, for example, pumps or tote bag.
Specific Name to Identify the Product: You can use the product series name or a name that differentiates your
product from others such as “AIR MAX” or “Crocodile embossing Real leather”.
Target Age Group/Gender: Words such as Women’s, Men’s, Kids’ are used to let customers know the targeted age
group and gender and to prevent any accidental purchases. Include it whenever necessary.
Other notes: Use single-byte spaces between items (for example between brand name and product type).
Product names of shoes and bags
Parent SKU: [Brand name (in Katakana or Japanese Script)]* + [Product Type] + [Specific Name to Identify the
Product] (if applicable) + [Target Age Group/Gender] (if applicable) + [Parallel Imported Product] (Necessary
only for parallel imports)
*Add “[ ]” to brand names
Child SKU: [Parent SKU Product Name] + [Color] + [Size]
Example of Creating Product Names
Parent SKU: [Ashinaga Ojisan] Pumps Lace-up
In Japanese: あしながおじさん パンプス レースアップ
Child SKU: [Ashinaga Ojisan] Pumps Lace-up Camel 23.5 cm
In Japanese: あしながおじさん パンプス レースアップ キャメル 23.5cm
Parent SKU: [Patagonia] Tote bag Animal print
In Japanese: パタゴニア トートバッグ アニマルプリント
Child SKU: [Patagonia] Tote bag Animal Print White
In Japanese: パタゴニア トートバッグ アニマルプリント ホワイト
Product names of suitcases
Parent SKU: [Brand name (in Katakana or Japanese Script)]* + [Product Type] + [Specific Name to Identify the
Product] (if applicable) + [“Carry-on allowed”] (if applicable) + [Volume (liters)] (if applicable) + [Height of item
(cm)] (if applicable) + [Weight (kg)] (if applicable) + Model number (if applicable) + [Parallel Imports]
(Necessary only for parallel imported products)
*Add “[ ]” to brand names
Child SKU: [Parent SKU Product Name] + [Color]
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Example of Creating Product Names
Parent SKU: [American Tourister] Suitcase Disney princess
Carry-on allowed 25 L 40 cm 2.5 kg DSN123
In Japanese: 親 SKU：[アメリカンツーリスター] スーツケース ディズニープリンセス 機内持込可 25L 40cm 2.5kg DSN123
Child SKU: [American Tourister] Suitcase Disney princess Blue
Carry-on allowed 25 L 40 cm 2.5 kg DSN123
In Japanese: 子 SKU：[アメリカンツーリスター] スーツケース ディズニープリンセス 機内持込可 25L 40cm 2.5kg DSN123 ブルー
Rules for Creating Product Name
Requirements

Prohibited items









Make it as simple as possible (A parent SKU should
consist of a maximum of 65 double-byte characters)
A child SKU must include the information on size
and color
In case of packaged sets, describe the content as
(a pack of XX pieces)
Add “[ ]” to brand names





Including words and phrases such as sale, %off,
massive discount, free shipping, popular item,
number one, and perfect for gifts (see examples of
prohibited words below)
Including comments such as ’available in 3 colors’
Including the information on size and color in the
parent SKU
Listing multiple genders and target groups (do not
list gender for unisex products)

[Example of Violation of Guidelines]
It is a violation of the guidelines to include improper words or phrases as the product name to identify the
product. This includes use of synonyms/equivalent terms in the product name for better search results,
catchphrases, and descriptions of scenarios in which the product can be used.
Example: Backpack Mens Womens High capacity Waterproof Lightweight Backpack Backpack for hiking Military
Outdoor Backpack Multifunctional bag Camouflage Camo Backpack Business trip bag Rucksack Popular Fashionable
Trips Travel Backpack Work bag School bag Day pack High school student University school student Sports Camp
Backpack Travel bag School Bag
In Japanese: リュック メンズ レディース 大容量 防水 軽量 バックパック 登山用リュック ミリタリー アウトドア リュック 多機能バッグ 迷彩 カ
モフラ リュック 出張 ビジネスバック リュックサック 人気 おしゃれ 旅行 トラベル リュック 通勤 通学 デイパック 高校生 大学生 スポーツ キャ
ンプ リュック トラベルバッグ スクール バッグ
It is a violation of the guidelines to write translated English and Japanese description together. (Keep the
product name simple to ensure that the customer instantly knows what the product is)
Example: [ナイキ] Nike Men's Nike Air Max 90 Ultra Essential Running Shoes メンズナイキエアマックス 90 ウルトラエッセンシャ
ルランニングシューズ 819474 001 [並行輸入品] DOLZIKGOO (32.0cm, 1.Black/Anthracite/White)
It is a violation of guidelines to use a group of words irrelevant to the product geometry.
* For type differences other than color and size, create other variations
Example: Business shoes Mens Business boots Short boots Strap boots Mens business boots Enamel shoes Mens
Slip-on Tassel Loafer Monk-strap Dress shoes Lace-up Double strap Side gore Long nose Straight tip Swirl Moccasin
Square toe Medallion Wing tip Blucher Balmoral Choose from 22 types Dark brown 25.0 cm
In Japanese: ビジネスシューズ メンズ ビジネスブーツ ショートブーツ ストラップ ブーツ メンズビジネスブーツ エナメルシューズ メンズ スリッポ
ン タッセル ローファー モンクストラップ ドレスシューズ レースアップ ダブルストラップ サイドゴア ロングノーズ ストレートチップ スワール モカシン
スクエアトゥ メダリオン ウイングチップ 外羽根 内羽根 22 種類から選べる ダークブラウン 25.0cm
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[Examples of words that cannot be used in the product name]
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[Ideal description]

[Examples of violation of terms]

4. Brand Name
The customer recognizes the brand or model of a product by looking at the brand name. In addition, the brand
name is a frequently searched. In many cases, the search results are narrowed down by brand. Hence, it is
necessary to register an accurate brand name. The seller’s name can be used as a brand name only when it is a
private brand. The content written in the brand name column will be used on various Amazon websites.
Accurately fill out (1) and (2) below when assigning a brand name. No other information can be included.
① Brand Name[Official Name]+(②Brand Name in Double-byte Katakana*if applicable)
[Example]
Official Brand Name + Brand Name in Double-byte Katakana: NOTA BENE (ノータベネ)
Brand Name not in English: ミドリ安全

5. Product Code
Ensure that you register the product code for each child SKU, in order to identify the product.
A product code is a globally standardized identification code used to find the precise product information from the
database. These codes are displayed as bar-codes on the top or bottom of the product, and the number of digits
used differs depending on the code. The most common codes on Amazon.co.jp are JAN, EAN, UPC, and ISBN.
[How to Acquire a Product Code]
Contact the manufacturer directly if the product code (such as JAN/EAN/UPC/ISBN) is unclear.
[Exemptions for Specifying Product Codes]
As an exception, permission may be given to sell a product without a product code if the seller includes all the
information necessary for review in the application. However, this shall be limited to the following cases:
For details, please visit the Seller Central help page and read “Overview of Category UPC requirements”.
https://sellercentral.amazon.co.jp/gp/help/200317520/
[Examples of Exemptions for Specifying Product Codes]
・Special product where the manufacturer has not given a product code
・Products sold between enterprises and not on retail basis
・Products that must be sold in bulk
[If there is no product code]
Apply for product code exemption or brand registration. Accurately fill out the manufacturer model number in the
model number column. The product cannot be sold as new if manufacturer model number is not provided here. In
addition, products cannot be sold as new if the manufacturer model number is incorrect. Please visit the link
below for more information. (You must log in to Seller Central in order to access the website listed below.)
https://sellercentral.amazon.co.jp/gp/help/201265750/
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Furthermore, the following cannot be registered as the manufacturer model number.
• Single character signs/numbers (Example: -, *, _, －, 0, 1, 2, 3, 4)
• Irrelevant letters (Example: na, none, test, na1, SKU, N/A, a, b, c, CN)
• Irrelevant messages (Example: unclear, control number, no time (暂无), none, not branded, not a brand, no
manufacturer)
Important Matters: The product may be suspended from being sold if the product identifier (such as JAN code) is
not registered in the Product Code (such as JAN Code) (External Product ID) column or if it is incorrectly registered.
Furthermore, if there is a product catalog for something you would like to sell on Amazon.co.jp, then please list
the product in the existing catalog, instead of making a new one. Rights to sell on Amazon may be suspended if
you purposely create a copy of an existing catalog. We appreciate your cooperation in making products easier to
find for our customers.

6. Registering Model Number
Make sure to register a “manufacturer model number” if one exists.

7. Variation Rules
7-1. About Variation
If you are selling a product in different colors or sizes, make sure you use the variation settings and link all the
child SKUs to one parent SKU. The customers will be able to choose different sizes or colors of the same product
on the product detail page. The products that can be linked as a child SKU to one variation family are only those
that show variation in one attribute - either color or size, or in both. A variation catalog cannot be created for the
products showing variations in other attributes such as raw material. For example, you cannot combine both a
long sleeved shirt and a half sleeved shirt to one parent SKU.
7-2. Variation Creation Rules
Note that the following items are mandatory when creating a variation catalog.
[Required Items when Registering Variation]
 SKU (product control number): Seller’s individual product identification code. Please enter any value,
because in order to manage variation an SKU is necessary even for parent products.
 Parentage: Please write either ‘Parent’ or ‘Child’ for each SKU.
 Parent Product SKU: This item needs to be entered in the information on child SKU. The parent-child
relationship is created when a parent SKU value is provided.
 Parent-Child Relationship Type: Please write ‘Variation’ here. (Only for child SKU)
 Variation Theme: Enter ‘Size’, ‘Color’, or ‘Size/Color’.
 Color (Only for child SKU)
 Size (Only for child SKU)
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[Variation Theme]
Size/Color: the size and color
variation

This is a variation appropriate for shoes. Please register these variation
theme as there is a possibility of future additions even if there is currently
only one color and size. If there is only one size, then please write One
Size or ‘Free’ for size_name.

Color: Color variation

This is a variation appropriate for bags and suitcases. Please register this
variation theme as in advance if there is a possibility that the product will
have new colors in the future even if there is currently only one color.

Size: Size variation

Please register this variation theme when there is only size variation for
leather accessories and shoe care products.

None

This is applicable when there is only one leather accessory or shoe care
product with no color or size variations.
*Please register a Size/Color variation theme in advance if there is a
possibility that the product will have new sizes and colors in the future.

Caution: If you enter a variation type but have missing information for the color or size, then an error message will
be displayed after you upload the inventory file indicating that the system is not able to create an accurate
variation catalog. Please make sure not to forget any of the above mentioned [Required Items when Registering
Variation]. For details, please visit the Seller Central help page and read “Create Parent-Child Relationship”.
https://sellercentral.amazon.co.jp/gp/help/help.html/?ie=UTF8&itemID=8841
7-3. Bag and Suitcase Variations
When registering bag and suitcase, please only include color variation as the Child SKU and create size variation
as a separate group. Especially for suitcases the volume varies greatly according to size and there is a possibility
that the customer will misunderstand.
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7-4. Variation Setting Method (when using inventory file)
Please input the parent-child relationship and variation theme in order to correctly set up variation. Please make
sure to enter the items such as the parent-child relationship and variation theme in order to correctly set the
variation. Always make sure to write the parent SKU on the first line with the child SKU on the following lines.
Please register the child SKU information thoroughly and carefully. The registered information will be reflected in
the search results or when customers are browsing. In the parent SKU, please register the basic information that
will not change due to variation. Do not register JAN, price, size, or color in the parent SKU.
[An example of entry in the inventory file when creating a variation of 4 sizes and 2 colors]

8. Registering Size and Color
8-1. Size and Color
Shoe size is the most important information in the catalog. Color is also important information in shoes, bags and
suitcases. Amazon offers an advanced search option on the left side of the page/search results for sizes and colors.
Size must have the information such as size_name and size_map. Likewise, color must also have the information
such as color_name and color_map recorded. Please make sure you fill out this information as it is important
information that influences customers’ purchase decisions. If you keep it blank, the product may be hidden from
the search results/webpage (temporary suspension).
8-2. Rules for Entering Size
size_name: Enter the accurate Japan size (Japan size listed on box) name set by the brand in one of the three
formats below. Spaces and alphanumeric characters must be single-byte.
Format 1) XX.X cm width* (if applicable) Ex.: 25.0 cm E
2-digit numeral + .(comma) + 1-digit after decimal + white space + cm (lower case letters) + blank space + width*
Note: All single-byte characters
* Enter one of the following widths.
[A, B, C, D, E, 2E, 2.5E, 3E, 3.5E, 4E, 4.5E, 5E, F, G]
Format 2) XX.X to XX.X cm width* (if applicable) Ex.: 22.0 to 22.5 cm E
2-digit numeral + .(comma) + 1-digit after decimal + ~ (wave dash) + 2-digit numeral + .(comma) + 1-digit after decimal
+ white space + cm (lower case letters) + blank space + width* Note: All single-byte characters
* Enter one of the following widths.
[A, B, C, D, E, 2E, 2.5E, 3E, 3.5E, 4E, 4.5E, 5E, F, G]
Format 3) Enter one of the following widths if the size label has characters other than numbers. Note: All single-byte
characters
[Free Size, XS, S, SS, M, L, LL, LLL, XL]
When adding shoes for babies, if the information is available, mention age in years or months in product description or
bullet points (itemized description).

size_map (size map): Please select the general size name (Japanese sizing) closest to the following recommended
values listed below instead of the brand's set size. This will make sure that the product is displayed when the
customer refines the search by size. When selling goods, refer to the following conversion chart and please enter the
applicable Japanese size.
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* For the latest recommended value, please check the format recommendation list

8-3. Rules for Entering Color
Color_name: Use katakana when the color name is a standard color. For example, use “ブラック” for “黒” or “Black”.
When a product color name such as “Limoges Blue” cannot be transcribed with katakana, use the color name with
which the product is labeled. Separate multiple color names with a “/”. Ex.: Black/black.
color_map: Please choose the closest color from the recommended values listed below. This will make sure that the
product is displayed when the customer refines the search by color.

*For the latest recommended value, please check the format recommendation list
Ex: If color_name is "black fabric," the color_map will be "black."
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8-4. How to Register Size and Color
Please accurately enter the size name and color name listed in the manufacturer’s catalog. Make sure the size is
written in single-byte English letters.
[Size Name and Color Name]

[Size Map and Color Map]

9. Product Specifications (Product Description Bullet Point)
The “product specifications” (product description bullet point) on the product details page urges customers to make a
purchase decision by helping them understand the specifics of the product. It is recommended to include specific
information such as country of origin, materials used, and size specifications. Enter single-byte numbers and make
sure to write the unit of measurement such as cm, grams after the length and weight values.
Requirements





Write the product’s specific
features and information
Use single-byte numbers
Keep the sentences short
Write the unit of measurement for
the dimensions (such as grams,
cm)

Prohibited items






Including unnecessarily long sentences and story-like texts
Including subjective language
Including terms unrelated to the product or product types and style
information
Using ASCII letters or other special letter formats/device-specific
characters
Including company information of the seller or manufacturer
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[Product specifications - Ideal]
Shoes
Items

Example of Product Specifications

Country of Origin

Japan

Shoe width

2E

Main materials

Fabric

Sole materials or lining

Synthetic rubber

Heel height

9 cm

Heel type

Plain heel

Toe type

Pointed toe

Platform height

1.5 cm

Product Features

Solid angle support and comfortable

Bags
Items

Example of Product Specifications

Country of Origin

Japan

Outer material

Polyester x synthetic leather

Sole materials or lining

Polyester

Type of fastener

Fastener

Size

Height 15 cm x Width 23 cm x Depth 12 cm

Number of pockets

6 (exterior 3/interior 3)

Weight

610 g

Total length of handle
Accessories
Product Features

35 cm
With shoulder strap (total length 126 cm)
Hand wash with detergent

Suitcases
Items

Example of Product Specifications

Country of Origin

Japan

Outer material

Polycarbonate hybrid resin

Type of fastener

Metal parts

Size

Height 73 cm x Width 56 cm x Depth 28 cm

Number of pockets

2 (exterior 0/interior 2)

Weight

5450 g

Entire length with caster

79 cm
With TSA lock

Product Features

With hangers
Superior durability and shock resistance
with a 10-year warranty

[Product specifications - Not ideal]
A dress that is easy to coordinate with a blouse, cut and sewn piece, sweater, innerwear, tank top, denim, bottoms,
outerwear, chester coat, trench coat, jacket, ladies wear, overcoat, tailored jacket, etc. All sizes available, also the
popular body cover type. Fit for spring, summer, fall and winter. Anyone in their twenties, thirties, or forties can dress
in style.
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10. Product Description
A good product description is the one that helps the customer imagine what kind of product it is and what it can be
coordinated with. Consider all the points that customers will want to ask about the product, what would they want to
feel about the product, and what they expect from the product. A rich image of the product can be given by mentioning
what customers felt on touching the product, its usage and merits from the customer’s point of view. The information
provided in the description of the product should provide the same purchasing experience as that of talking to a sales
person in a store when buying products from a store. The product description should not be more than 2000 bytes.
(666 characters in case of double-byte characters.)
Good Example

Prohibited items









Describe the product features in detail. How does
your product differ from similar types of products and
where are the features such as brand, material,
product release and model mentioned?
Include the size, application and style
Include accurate size, handling instructions, and
warranty details
It should be written in a sentence format with
appropriate words and grammar, and not as a
bulleted list





Keeping blank columns or not entering any
information (Ensure you enter the product
description)
Information such as seller's store name, e-mail
address, Website URL, Company information (write
only the common product information, as the product
details are displayed for all sellers)
Contents related to promotion such as sale or free
delivery etc. (For promotion, a promotion
management of seller central should be setup)

[Product description - Ideal]
This sandal is the perfect design to match with both casual and exotic looks. They have a soft insole with low rebound
cushioning that are gentle on your feet. There are a number of thin straps that hold your feet in place well. To care for
this product, remove dirt on the leather portion with special cleaner, then after drying, set in the shoe keeper and store
wrapped in non-woven fabric.
Comment: The text is brief and emphasis is on the features. Apart from the quality and design description,
recommendations about usage scenarios and handling instructions, which give a sense of security after purchase, are
also given.
[Product description - Not ideal]
Super popular!! These sandals are the top pick for summer!!! Come take a look at our huge line-up of popular
products!! No delivery charges shall be charged! We are offering the lowest price! We introduce many products at
www.discount-shoes.com. You can use T-points. Keywords: Sandal, double-soled, wedge sole. We sell popular shoes
for super cheap. Do visit our store evaluation page.
Comment: Too much irrelevant information containing matter such as details of the seller and emphasized
expressions using exclamation marks, price, delivery conditions. The expression of the advertisement phrase
interferes with the judgment of customers who want to thoroughly review the product and they lose trust.
[How to register from Seller central]
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11. Browse Node Registration
While searching for products on Amazon the customers either search them by their classification or by using search.
Hence it is important to configure the settings in such a way that the product which you wish to sell can be found by
any method. The product name and search settings should be set properly so as to guide more and more customers
to the product details page.
Many sellers on Amazon are selling a large number of products. On Amazon the products are classified into large
classification, medium classification and small classification following which the customers can narrow down to the
category in which the product group for which they are looking for can be found. Download the Browse Tree Guides
(BTG) in which the category classification details are given from the seller central and specify the terminal category
(leaf node) after referring to the Browse Tree Guides.
Example: For pumps (In Japanese: パンプス)
Shoes & bags > Ladies > Shoes > Pumps (In Japanese: シューズ＆バッグ > レディース > シューズ > パンプス)
Download the latest Browse Tree Guides (BTG) from the Shoes & Bags link at the bottom of the page.
For details, read the seller central help page “Browse Tree Guides (BTG)”.
https://sellercentral.amazon.co.jp/gp/help/help-page.html/?itemID=1661

12. Search Keywords
In the search keywords, input synonyms, abbreviations ("long boots" for rain boots, "trainers" for trail running shoes,
etc.). It is not required to enter product name, brand name, product category (such as sneakers or bags), seller name,
as these are already registered as search keywords. Do not enter words that are not directly relevant with the
proposed coordinates (for example “Jeans” for belt for boots to be worn with jeans) or with the product as keywords
for search.
Necessary Conditions

Prohibited items








When specifying multiple keywords in one row,
separate them by spaces.
Synonyms
Abbreviations



Brand names and keywords not related to the
product
Subjective and sense type adjectives such as
excellent, cute, inexpensive etc., and promotional
message

Caution: Entering inappropriate keywords is against the selling policy of Amazon. If inappropriate words are
registered, Amazon shall disable the keywords or close your seller account.
For method to set the search keywords common for all categories, read the “Optimize listings for Search and Browse”
on the seller central help page.
https://sellercentral.amazon.co.jp/gp/help/help-page.html/?itemID=10471
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13. Style Keywords
The style keywords are effective in refining the navigation from the left side of the site. Enter only one value
corresponding to the product style.

Caution: Do not enter all product style values or keywords other than the product style as this may obstruct the
customers’ refined product search.

14. Registration of Parallel Imports, Private Brand products, and Set
products
14-1. Parallel imports
Follow the “Adding Parallel Imported Products” in the “Parallel Imported Products” on the Seller central help page
for parallel imported products.
https://sellercentral.amazon.co.jp/gp/help/200936440
Selling parallel imported goods for some brands is restricted in the Shoes & Bags store. Check the following list
of selling prohibitions for “Restrictions on Parallel Imported Product listings in certain categories”.
https://sellercentral.amazon.co.jp/gp/help/200936440#prestricted
14-2. Private Brand Products
When the seller is a brand owner with a trademark, they can create a catalog even without product codes by
applying to register a brand at the URL below.
Brand registry:https://services.amazon.co.jp/brand-registry.html
When a seller who is not a brand owner with a trademark lists a product without a product code (UPC, EAN, JAN,
or ISBN), they can list the product after applying for a product code exemption at the URL below.
How to list a product without a product code: https://sellercentral.amazon.co.jp/gp/help/200426310
When a product to be listed has a product code (UPC, EAN, JAN, or ISBN), always register the product code
before listing it. Please check the “5. Product Code” column for product codes. Follow the below mentioned
points when the no-brand products that are not manufactured by Amazon are exhibited as independent private
brand products by adding some originality.
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1) Labels with the brand name should be sewn on clothes. Alternatively, a tag with the brand name is attached
using a thread, chain, or tag pin. For small products, the brand name is printed or embossed (hereafter,
collectively mentioned as “printed”) on the product or product package. Alternatively, a tag with the brand name is
enclosed in the shipping box or package.
2) The image should be such that the product information in 1) can be clearly checked.
*The product shall not be forcibly deleted even if the image is not registered. However, it is necessary to register
an image in case you want to claim the originality.
Be careful as all those products that will not fulfill the above conditions shall be sold as No-brand products.
Further, ensure that “no-brand product” is mentioned in product name of no-brand products.
14-3. Set products
As a rule, the set products have to be sold as a single piece. However, even the following types of set products
that are not sold as a single piece qualify to be sold as set products. Further, the products that are sold together
with the same product, can be sold in bulk.
▪ Shoe care products set
▪ Wallet, pass case, key case set
▪ Sets with different colors or patterns and different sizes (travel bag sets, etc.)
For details, read the “Product Bundling Policy” on the Seller Central help page.
https://sellercentral-japan.amazon.com/gp/help/help.html/?itemID=201645990

15. Pricing <Reference Price>
15-1. Reference price:
There are 2 types of reference prices; first is the price recommended by the manufacturer as the selling price
(generally called as the “Sticker price”, “manufacturer’s suggested retail price”) and second is the selling price for
the sale. When a product has manufacturer’s suggested retail price or a parallel imported product has
manufacturer’s suggested retail price, set the recommended retail price as list price. Setting the sale price is not
possible if there is recommended retail price.
In case of private brand products not having manufacturer’s recommended price, the recommended retail price
cannot be set as list price. When setting the list price for a private brand product, retailer should not set the
manufacturer’s suggested retail price as list price because that may be illegal. When having a sale, sale price can
be set exceptionally. As for list price, you can use the standard price used in the past for a certain period of time.
Make sure to check the below given details.
As per the “Act against Unjustifiable Premiums and Misleading Representations”, the price of other product and
unrealistic price cannot be used as list price. If misleading representation is found, the product page may be
deleted or your privilege of listing products may be suspended.
Available items

Recommended retail price

Selling (Standard) price

Sale Price

Have manufacturer’s suggested retail price

○

○

×

Parallel imports that have manufacturer’s
suggested retail price

○

○

×

Private brands and other products not having
manufacturer’s recommended price

×

○

○

For details, visit the Seller Central help page and read “Reference price settings”.
https://sellercentral.amazon.co.jp/gp/help/help-page.html/?itemID=200329080#price
15-2. Manufacturer’s Suggested Retail Price
At Amazon.co.jp, the latest price from either the price that is widely notified to the consumers by the manufacturer
or by the wholesaler, or the price that is widely notified to the retailers is considered the manufacturer
recommended price and it can be set as recommended retail price. It is prohibited to use any other price as
manufacturer’s suggested retail price.
For parallel imports, the manufacturer’s suggested retail price of regular goods can be used as recommended
retail price. Further, the below given comment is displayed in “Campaign and Additional Information”. (To clarify
the price differences)
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15-3. Sale Price
It is necessary to fulfill the following conditions when the reference price is set by comparing the selling price with
which the product was sold for a fixed period in the past with the sale price during the limited period sale.
• The selling price that is to be set as list price should be continuously used for more than 4 weeks in the past 8
weeks. If it has been less than 8 weeks since the selling was started, then use the price with sales record of more
than half of selling period and 2 weeks or more.*
• The difference between the last date of sales with the selling price that is to be set as the reference price and
the start date of selling with the sale price has to be less than 2 weeks.*
• When setting the sale price, the longest sale period you can set is 15 weeks. This period will not be extended.
• If the sale is to be held again, then the product should be sold at the original price for at least 2 weeks.
* If the selling period is less than 2 weeks, then as a rule the past selling price cannot be displayed.
15-4. How to set the List Price
[Manufacturer’s Suggested Retail Price]
When registering the respective price in Seller Central or inventory file, register (1) Manufacturer’s suggested
retail price in the “Recommended retail price” column, and (2) the actual selling price in the “Standard price”
column. After registration, the “List (Reference) price” is displayed at (1) and “Price” is displayed at (2).
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[Sale Price]
While setting the “sale price”, set the “Selling price with which the product was sold for a fixed period in past” that
fulfilled the conditions on the previous page, as the “Standard price”. If there is manufacturer’s suggested retail
price, set the “List (Reference) price” and “Price” without setting the “sale price”.

The details given in this journal are as of May 2018.
Please note that the details of services and the contents displayed on the website are subject to change.
Additionally, note that these guidelines are specifically for the Shoes & Bags category. It is still necessary to first
adhere to the general Amazon seller guidelines outlined in the “Help” section on the upper right hand corner of
Seller Central. Please note that in the case of overlaps or conflicts, these guidelines take precedence.
© Copyright 2016 Amazon.com, Inc. or its affiliates. All rights reserved. Amazon, Amazon, Amazon.co.jp,
Amazon Services Japan, Merchants@amazon.co.jp, Fulfillment by Amazon, Amazon market place, Seller
central, Amazon prime, Amazon logo, Amazon.com and Amazon.co.jp logo, other Amazon products and service
logos, are trademarks of Amazon.com, Inc. or its affiliates. Unauthorized duplication/reproduction is prohibited.
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